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Thiis is the story of & girl who was borm and raizid in Milvan ke,
She grew wp boving its heantiful lake, festivals, museums,
restaurants, and relaxed lifestyle. She attended

Marguette University, and trmnsitioned from ber joumalism
internship to a job downtown,




%he found a great apartment that wos jost @ fiew minutes from
Wisconsin Avenue. She 1ook sdvaniage of Milwaukes's nightlife
and found regular spaots to hang out with friends. Weekends wire
spenit ab Alterra on the Lake, Maviair, amd Brady Strect,

After awhile, she reached a point where she felt she had bo get
married, buy a condo or hoase, or leave and see the world, She
wias Lhirty, and quite (rankly bored with her surmundings.



She wanted to find o place where she could have fabulowes
ailveniures, see beautiful things, and meet interesting people. She
wantex] the place shie worked to be cqually s grand.




First came Poris, where she was nble to sublet o studio apartment
im e Latin Quarter. She saw world-class muscums, gorgeoas
minuments, and chic bontiguees

Shie boved livwr slbe eould walk oF use the Ml lo gl wherver sl
witnbedd to go. The city’™s pulse invigomted her and she wonld go
“cafe to cabaret”™ at all hours,




She noeded to see more, g0 she sought oot the classic and romantic
feel af Tualy.

She adored the spen markets that sold evervihing from produce to
pursis. Every streel had o different story 1o tell. Shoss, mone

parses, jevwelny, and beautiful clathing wene hers b choose from in
Rome and Venlere,



uanypedros

Thee reexct stoe wos Spain, where she slowed down e hit, She
adopbed the custom of long dinners, amd walks along the streets,

She keved the stores that were interwoven with the restaurnnts and
cales, This koept the area alive boag after Ui shopa had clossd for

the day.
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She continwed (o explore, While visiting each city, she noticed
somthing. She was attracted vo arexs with hip bars, cafies,
restinrants, botiels, and most imiportantly, shops.

These places had a cortain mageeal eleiment that made e want o
explore. Having evenvthing so chose was somcthing she adomed.

1wl Bl koo wonald feeld like this,™ she thougha.



After spending a great deal of time abrosd, she felt the nesd to be
closer to family and friends, However, she didn't want to refum
hegnee just yet, So, she decided o explore cther 115, citles to try
anil calm ber still resthess soul.

In places like San Francson, New York, smd Chicago. she foumsd
mrighborhoods that enticed her, shops that left lasting
impressions, wonderful hotels that begged her refam, and
amazing restaurants she would talk shout for years.




In all aof the |'||.||.'|-. shie trovelsd, she shi ||:l|'u'|1.

Shi was drawm to many of the eities she visated becasse of their
coneentrated refadl districts, T |I.-|'_'.' linked hotels, restaurants, and
enteflanment venues logeher. Shoppung was the glne that naade

things stick.
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Ehae headed hoamie.



At the snme time the girl had been traveling., the passicnate ansd
energelic Milwankes Downtown, BID @21 Team Bad been working
viery hard. Thiny were setting the stage for the creation of
somcthing Milwankes had never expericncsd befone

Wi
.




This ereatiom imvedved o |:-'..|I'| inn AT .|i|!'|i|.' area of Milwaukes
Wi
mapping system would illustrate leations and make it casy for
comsmaers 1o find retail

redanl venoes ool thevve apd prosper. An inmovalive
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The plan was quite genius, for it wsed existing ond new hotels, restaumnts,
cailies, sluops, spas, and other businesses o open the doors e a retail zome,
This area would attract amd retain shoppers, residents, toorists, and
businesses,

The Team knew thene would meed $o be ampde parking structures, lots, and
street parking that worked. 1t was imporiant for people to easily navigaie
Ul ar.




Galleries, wine bars, and gourmict shops would give the anea a
wirkl-class appeal, Spas, wellness centers, delis, and markets
wiere ineladed 1o enhanee the positive enengy that filled the anea,

Boutiques, shoe slores, home sccessary and furmiture stores,
markoets, develeaners, amd walk-in dinies would offer retail and

serviors bo those who fved, worked, and played in the anes.

Thoe Tesumi krvesw theat thee secret o suecess had a grsat deal 1o do
with the retwil chodoes that would be msde 2= the plan progressed.




Thee Team grew more and more excited xx they thowght of all who
wosiild b drawn to the ars. Their target market incleded twenty
andd thirtysomethings mecting on wights and weekends. It also
included the business hunch crowd, and those looking for a great
dimiier spal. Toaris and subarbanites woulbd no dosby freguent
WU VETINS.




Condos designed for first-time owners, families, and active
senbors, in addition to offboe spaces sitwated over trendy boutigues

arl storefronts sdaded to the lst.

Thwie Ticks would it bpether witls storelronta of VARYIME Oplions
appraling to wrban amd international tastes.
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The Team knew that the finished procdect sould allow for the

periect mix of hotels, residesoes, and restaurants: with the
muainstay and drawing poswer of Fantastic and strategically thaought

ot retail,

The Teswm pictured all of these things set against the natural
vibrant hackdrop of an nmazing lnke, navigable river, and
Dbl tree-Rimed streets... all set withon the ary designed bos

stress-free commuting.




Soon the girl was on a plane homie, ond was eecitod 10 find a copy
of Milvwankes Magazing left by a provious passenger. She
iilliced whiat had ehanged while she was gone. A special section

o new retnil and restawrnnt developments canght ber attention.



Here she saw the finalizesd plan for n revolationary, vet intuitive
oo Milwankes, The plan showed a map with restaurams,
hotels, comlos, cafes, amd shops... bots and bots of shops offering
meany of the things she saw while traveling the woeld, This area
bkl fhim bow explore.

As she paged through the magazine, she realized i was oo longer

necessary 1o look to the owlside world. With that, she got off the

plane, knowing that sdventure was alive and well and o part of
i everyday lile in Milwaakee, her “pew” hometown.
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